


A child makes a wish.

YOU MAKE THE DIFFERENCE.

In fiscal year 2025, Make-A-Wish® granted 15,743 life-changing wishes for children with critical illnesses nationwide.
Each wish reflects the strength of our community and the enduring trust families place in our organization.
Make-A-Wish continues to be the No. 1 Most Trusted Nonprofit Operating Locally Across 50 States*, an achievement
made possible by your commitment and belief in our mission. The accomplishments highlighted in this report speak to
our collective dedication, and we extend our deepest gratitude to you for helping bring hope and joy to wish kids and
their families.

We were also thrilled to launch the Starblazer Awards, which honor wish alumni who exemplify the lasting power of a
wish. Each year, the awards will recognize individuals who, moved by the life-changing experience of their wish, are
now making a meaningful difference in the world - through service, leadership, innovation, philanthropy or community
impact. This program creates a unique legacy opportunity for donors to celebrate these remarkable wish alumni, while
helping fuel the mission that shaped their journeys. Learn more about these inspiring awards on Page 16.

April 2025 marked the second year of WishMakers Wanted - a global, national and local initiative designed to invite
more WishMakers into our mission and experience the ripple effect of a wish, as its impact extends far beyond the
child. Together, we strengthen families, uplift communities and inspire everyone a wish touches. More details on this
exciting campaign can be found on Page 6.

Make-A-Wish welcomed several national corporate partners into the fold, including Chase, Nature’s Own and
Teleflora, who have already shown amazing dedication to our mission. Read more about our incredible corporate
partnerships on Pages 8-12.

We also made meaningful progress in strengthening our culture of belonging across the enterprise. With the
completion of Phase 2 of our Belonging & CommUNITY Assessment, we engaged a diverse set of stakeholders,
including employees, wish families, volunteers and board members. Participation exceeded expectations and provided
a comprehensive baseline of our practices, policies and culture. These insights will directly inform our future strategies
toward an inclusive, supportive environment for all those connected to our mission, as we look ahead to Vision 2030.

Make-A-Wish continues to thrive because of your belief in the power of a wish. Your generosity
fuels remarkable moments for children and families, and your partnership propels us toward even
greater impact. As we look ahead, we remain steadfast in our commitment to creating life-

changing wishes for every eligible child.

On behalf of myself, our National Board of Directors, and the entire Make-A-Wish America
team, thank you for the vital role you play in bringing these life-changing wishes to life.

Saslie Mistlon,

Leslie Motter
President and CEO,
Make-A-Wish America

*Morning Consult, 2025
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Financials

National Office Only

MAKE-A-WISH FOUNDATION®

Year ended August 31, 2025

Total Revenue: $232.83M Total Net Assets: $85.47M
Total Expenses: $226.79M
Operating Expenses*™ O'T%MB%
|
@ Program Services $107.38M
Wish Granting $25.14M 16.39%
Chapter Support $79.99M
@® Training & Development $0.28M National National
. . $1.97M Operating Program
@ Public Information Expenses Services
@ Fundraising $22.01M
o Management and General $23.96M -
Combined Enterprise
Year ended August 31, 2025
Total Revenue: $538.96M Total Net Assets: $608.80M
Total Expenses: $513.11M
Operating Expenses™ 0.10%
\ 0.57%
@ Program Services $287.9M I
Wish Granting $260M ‘
Chapter Support $24.97M
ini $0.44M
e Tmm‘mg & Deve.’Opment Enterprise Enterprise
® Public Information $2.5M Operating Program
Expenses Services
@ Fundraising $81.9M
59.34%
@ Management and General $69.07M

*Excluding donated advertising and media Copies of our financial statements for the year ended August 31, 2025, are available on our website at wish.org/about-

us/making-a-difference/managing-funds.



World Wish Month® is more than a moment - it’s a movement. It's when we amplify our voice, deepen
understanding of wish impact, and create clear, actionable pathways for anyone to take action for wish
kids. Because wishes don’t come true by luck or chance - they come true because of WishMakers.
Everyone has the power to help make wishes come true. Everyone has the power to be a WishMaker®.
It's as easy as sharing your time, talent or treasure. Every little bit makes a difference.

Your Support By the Numbers

123%
Revenue Goal Achieved

with 22 Corporate Partners
activating in April

4 5.4 Million+ 7 Million
" supporters reached P Social Reach

during match campaign thanks to across platforms during the
the generosity of individual donors

month of April

D:§ 11,000+ 32 Million

Media Mentions Media Impressions
during the month of April in total during the month
of April

What is a wishmaker?

Participate in a Lend Your
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Volunteer ; and Services
Translation that Give Back Match Your
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. < Start a
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TOUR AND MOSAIC

In 2025, Make-A-Wish proudly launched a coast-to-coast tour that brought WishMakers together in cities across the nation, creating
meaningful opportunities to connect, reflect and witness the life-changing impact of a wish. Through in-person experiences and
shared moments of inspiration, WishMakers were able to see firsthand how their collective support helps transform the lives of wish
kids and their families.

As part of this nationwide journey, we introduced an exciting new highlight of World Wish Month: the WishMaker Mosaic. This
powerful initiative invited WishMakers from across the country to share their personal stories, reflections and testimonials, each
contributing a unique piece to a larger, unified picture. Together, we were able to capture vibrant images that celebrated the strength
of our community, the generosity that fuels our mission and the extraordinary impact made possible when people come together with
ashared purpose.

The WishMaker Mosaic is a powerful
visual representation of the community
of WishMakers, who create something
far greater than themselves when they
come together to grant a wish.




New partnerships.

LIFE-CHANGING OPPORTUNITIES.

At Make-A-Wish, we believe every wish granted delivers hope, strength and joy to a child at a time when
they need it most. Yet for every wish that comes true, two more children are still waiting. That reality
underscores the vital role our corporate partners play in advancing our mission. Their support helps
ensure children with critical ilinesses across the country can experience the life-changing impact of a wish.

In fiscal year 2025, we were proud to welcome a new group of corporate partners into the Make-A-Wish
family. Their generosity and shared commitment are helping move us closer to a future where every
eligible child’s wish is granted. We are grateful for their partnership and look forward to working together
to create even more meaningful, joy-filled wish experiences for children and families nationwide.
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If your company is
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all-star roster of corporate

supporters, please email
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SPECIAL THANKS TO OUR VALUED
CORPORATE PARTNERS
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OF OUTSTANDING CORPORATE SUPPORT

Our corporate partners know that a wish is more than a moment - it’s a turning point that restores hope, joy and a
sense of childhood for children with critical illnesses. These partnerships make it possible for us to continue
delivering life-changing wish experiences every day. As we look back on fiscal year 2025, we extend our deepest
appreciation to each of our corporate partners for their steadfast commitment to the Make-A-Wish mission. We're
proud to spotlight the extraordinary impact made by several of our leading partners: Disney, Fanatics, Subaru and
Chase, as well as our stellar airline partners: Allegiant, American Airlines, Delta, Southwest and United.

In fiscal year 2025, Disney and Make-A-Wish strengthened their
long-standing relationship, with Disney's support surpassing $30
million, helping grant nearly 7,000 life-changing Disney wishes for
children with critical illnesses.

As the world's largest wish-granting partner, Disney plays a pivotal
role in bringing thousands of Make-A-Wish experiences to life each
year. Last year, that commitment was reflected in the scale and
variety of wish opportunities made possible across Disney
destinations and beyond. At Walt Disney World® Resort, nearly
6,500 wishes were granted. Disneyland® Resort doubled its in-kind
support to more than $5 million. Both Aulani, A Disney Resort &
Spa, and Disney Cruise® Line provided nearly $1 million each in cash
savings through in-kind donations and discounted rates.

Disney also created exceptional wish moments throughout the

year, such as "Blaze Your Path," an immersive "Star Wars"
experience at Disneyland® for 15 wish families. Disney helped grant
five life-changing wishes to meet Dwayne Johnson at the "Moana 2"
premiere in Hawaii, as well, complete with VIP access, a stay at
Aulani, a special luau, sunrise photos and special visits with Leslie
Motter, Make-A-Wish CEO; Josh D'Amaro, Chairperson of Walt
Disney Parks and Resorts and member of the Make-A-Wish America
National Board; and Bob Iger, Disney CEO.

The Walt Disney Company also celebrated World Wish Month® and
World Wish Day® in April. Disney and ABC kicked off the month by
hosting Make-A-Wish at "Good Morning America”'s Times Square
Studios in New York City, featuring the WishMakers Wanted
campaign on the “GMA" jumbotron for a full hour. ESPN spotlighted
two wish kids who announced NFL Draft picks, while "GMA"
celebrated Disney's Week of Wishes — highlighting wish kids
meeting Luke Bryan and Sebastian Stan, Justice's transformation
into a Disney princess, and the first-ever wish stories to come true
aboard Disney Cruise Line's "Disney Wish."

And the magic didn't stop there. Nearly 50 wish children enjoyed
custom dresses, tiara crafting, private fireworks, a royal ball and
princess meet-and-greets at the Once Upon A Wish Party at Walt
Disney World Resort. Plus, Disney supported World Wish Month by

donating a red-carpet experience for the "Freakier Friday"
premiere.

All of these life-changing moments led to a significant milestone in
FY25 that captured the heart of Disney's wish-granting legacy.
Disney and Make-A-Wish celebrated Disney's 170,000th wish,
granted during Disneyland's 70th Anniversary. Wish kid Madison
enjoyed a day with Walt Disney Imagineering, special surprises and
a moment of recognition during the anniversary cavalcade with
Leslie Motter and Josh D'Amaro. ESPN continued its deep
storytelling impact through ESPN'’s "My Wish" series on
SportsCenter and the Spanish-language "Mi Deseo" special on
ESPN Deportes.

The powerful storytelling continued as ESPN also made Logan's
wish to be a sports broadcaster come true by hosting him at the
Cotton Bowl. There, he met the College GameDay crew and
watched part of the game from the broadcast booth alongside Kirk
Herbstreit and Chris Fowler - a truly unforgettable experience.
Thank you to the entire Disney family for these tremendous efforts
in moving our mission forward. Your partnership and dedication is
giving children with critical illnesses renewed energy and strength,
bringing families closer together and uniting entire communitiesall
through the power of a wish.

TIwish to meet
the Imagineers

Madison, 13

leukemia
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As the Official Sports Partner of Make-A-Wish, Fanatics
continued to make an extraordinary impact for wish kids in fiscal
year 2025. Throughout the year, Fanatics helped support 434
life-changing sports wishes - bringing together funding,
exclusive fan gear, in-venue shopping experiences, custom
trading cards, athlete meet-and-greets and one-of-a-kind access
at Fanatics-hosted events.

The reach of this partnership was felt from coast to coast. In
New York City, Fanatics and Make-A-Wish granted the very
first wish to attend Fanatics Fest, where wish kid Tanner
experienced a weekend-long VIP celebration at the Javits
Center. From behind-the-scenes access to unforgettable athlete
encounters, the experience delivered the kind of excitement
only sports can create. In Los Angeles, Fanatics partnered with
Make-A-Wish and the World Champion Los Angeles Dodgers to
host a second-annual group wish experience. Seven wish kids
and their families came together for a shared celebration that
created memories to last a lifetime.

«S= SUBARU

For the 14™ consecutive year, Make-A-Wish was honored to be
selected as one of four national charity partners of the Subaru
Share The Love®Event. Between Nov. 20, 2024, and Jan. 2,
2025, Subaru and its retailers raised more than $3.1 million to
help grant wishes for children with critical illnesses.

Throughout the event, Subaru retailers across the country

hosted personalized wish engagements for local wish kids. Each
experience was thoughtfully designed around the child’s wish

Make AWish

Beyond the wish experiences
themselves, Fanatics helped
amplify these powerful stories
on social platforms as well as through
local and national media outlets. Together,
these efforts generated more than 500,000
social engagements, 15 million impressions across social platforms and
more than 300 million earned media impressions nationwide.

The true measure of Fanatics’ impact is felt most deeply by wish families.
As wish mom Elizabeth shared, “When people you’ve never met come
together to do something beyond your wildest dreams - to make you feel seen
and loved - it feels like the rescue team has arrived. You helped put our family
back on track. Thank you!” Fanatics’ unwavering dedication truly
transforms lives.

and included favorite foods, special activities and meaningful
moments shared with family and community.

Subaru’s impact extends far beyond financial contributions. Their
commitment fosters connection, compassion and community -
bringing hope and joy to children and families when they need it
most. Since 2011, Subaru has donated more than $38 million to
Make-A-Wish, helping grant more than 3,900 wishes nationwide.

We extend our heartfelt thanks to the Subaru team and retailers for
their continued dedication and for the extraordinary care they bring
to every wish experience.

wis
makers



CHASE

In fiscal year 2025, Chase renewed and expanded its commitment
to helping Make-A-Wish grant travel wishes for children with
critical illnesses. During the year, Chase donated more than $3
million in Chase Ultimate Rewards points and cash, supporting
unforgettable travel wishes such as Rhaelyn’s journey to Alaska,
where she experienced the Northern Lights and dog sledding.
Make-A-Wish also continues to participate in Chase’s Pay
Yourself Back feature, where eligible cardmembers can join in the
mission by donating at wish.org/chase, then redeem Ultimate
Rewards for the value of the donation by using Pay Yourself Back
through the Ultimate Rewards portal. Since the partnership began
in March 2024, more than 720 wish kids have traveled to their

Flights of Joy

life-changing wish
experiences with

support from Chase
Ultimate Rewards points.
Chase’s continued
investment helps fuel travel
wishes that deliver hope, strength
and joy to wish kids across the country.
By believing in both the power of travel and the transformative impact
of awish, Chase is helping to create life-changing wishes for

children. We are grateful to continue this partnership and grant more
travel wishes together.

A SPECIAL THANKS TO OUR AIRLINE PARTNERS: ALLEGIANT,
AMERICAN AIRLINES, DELTA, SOUTHWEST AND UNITED

Make-A-Wish is deeply grateful to Allegiant, American Airlines, Delta,

Southwest and United for their extraordinary support of wish kids and their
families. These airline partners consistently go above and beyond to help

make travel wishes possible when wish families need it most.

More than 75% of all wishes involve travel, and airfare represents the single

largest expense associated with those wishes. Each year, Make-A-Wish
requires more than 3.2 billion airline miles to meet this need.

Our airline partners support the mission in a variety of impactful ways,

including corporate and customer-donated miles or points, employee-led
wish engagements, cause-marketing campaigns, monetary contributions and

other in-kind travel support.

Because of their generosity, Make-A-Wish is able to create life-changing
wishes for children with critical ilinesses - experiences filled with hope, joy
and lasting memories for wish kids like Kael. We are proud to continue these

partnerships and look forward to granting even more wishes together.

alleg%%nt' American\& ADELTA

Southwests UNITED §)

I wish to be
a pilot

Kael, 14
blood disorder




Peer-to-Peer

POWERED BY WISHMAKERS. CREATING LASTING IMPACT. | ANTEL
LISHES

Granting wishes is never a solo effort. It's powered by people -
WishMakers - coming together. Make-A-Wish peer-to-peer fundraisers
are adriving force behind that collective impact. Individuals, teams,
organizations and companies activate their personal networks with
enthusiasm and heart, transforming creativity, connection and friendly
competition into real-world support for wish kids.

Year after year, these fundraisers show what’s possible when passion meets purpose.
Their commitment not only raises critical funds; it builds community, strengthens our
mission and helps deliver life-changing wishes to children with critical illnesses.

In fiscal year 2025, The Learning Experience (TLE) continued its inspiring “Let’s Grant Wishes”
campaign benefiting Make-A-Wish, bringing together the hundreds of communities it
serves in a shared celebration of giving, empathy and hope.

Academy of Early Education

As one of the fastest-growing childcare brands in the country, TLE uniquely empowers young learners to put its philanthropy-focused
curriculum into action. Across more than 400 centers nationwide, children, families and educators participated in hands-on activities, center-
wide initiatives and meaningful conversations that brought generosity to life in age-appropriate and joyful ways. Through these moments,
children learned an enduring lesson: even the smallest acts of kindness can create powerful change.

The FY25 campaign raised $2,115,000+, contributing to TLE’s extraordinary all-time impact of more than $10 million raised for Make-A-Wish.
From glittery wish stars to spare change collected with pride, every contribution helped move wishes closer to reality for children with critical
illnesses across the country.

The impact, however, reached far beyond fundraising totals. The campaign sparked conversations about compassion and resilience, fostered
pride within TLE centers, and reinforced a shared sense of purpose among families and educators alike. Most importantly, it showed children

that they are never too young to make a difference.

Through “Let’s Grant Wishes,” TLE continues to do more than support wish granting - it helps shape the next generation of caring, confident
changemakers who believe in the power of giving back.
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CHI OMEGA

FRATERNITY

Since 2002, Chi Omega, the largest women'’s fraternal organization in the world,
has been a dedicated and influential partner of Make-A-Wish. Built on shared values
of service, compassion and leadership, this long-standing partnership continues to grow in
both reach and impact.

During the 2024-2025 academic year, Chi Omega chapters across the country raised a record-breaking $3.4 million, surpassing the
previous year’s total and marking a major milestone in the partnership. This achievement also helped propel Chi Omega past $40
million in cumulative fundraising since the national partnership began more than 20 years ago - an extraordinary testament to the
collective power of its members.

Through fundraising, volunteering and direct engagement with wish families, Chi Omega members witness firsthand the hope and joy
awish can provide. These experiences resonate deeply with Chi Omega’s values of personal integrity, community involvement and
service to others, while offering members meaningful opportunities to lead with purpose.

Chi Omega’s partnership with Make-A-Wish demonstrates the profound impact collegiate organizations can have when they unite
around a shared mission. As the partnership continues to evolve, so does its reach - bringing renewed hope to children with critical
ilinesses and inspiring members to be lifelong advocates for wish-granting.
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Since 2003, the NCAA Division || Make-A-Wish program has brought together
Division Il schools, student-athletes, staff, alumni and supporters with a powerful goal:
help grant wishes for children with critical illnesses.

Through this nationwide effort, Division Il has contributed more than $7 million to Make-A-Wish, helping create hundreds of life-changing
wishes. In the 2024-2025 academic year alone, the program raised nearly $270,000 - a significant increase over the previous year that
reflects renewed momentum and a growing commitment to wish-granting across the Division.

Every dollar raised represents more than financial support; it helps deliver hope, joy and lasting memories for wish kids and their families.
By uniting athletics, service and community, the Division Il Make-A-Wish program continues to demonstrate how teamwork extends far
beyond the field.

We are proud to recognize this partnership as part of our broader commitment to community engagement and positive impact, showcasing
the meaningful difference that can be made when compassionate people come together to support wish kids.

'8




Starblazer Awards

Launched in fiscal year 2025, the Starblazer Awards honor wish alumni who

exemplify the lasting impact of a wish. Each year, the awards recognize
individuals who, moved by their life-changing wish experience, are now making
a meaningful difference through service, leadership, innovation, philanthropy
or community impact.

The Starblazer Awards are made possible by generous donors whose financial
commitment establishes an individually named award. Their gift provides crucial
funding to help grant more wishes, expanding the organization’s wish-granting

$4 million
enterprise-wide

was generated by the
Starblazer Awards in its
inaugural year, delivering
essential revenue to
support both Make-A-Wish
America and chapters.

capacity to grow a vibrant community of more than 400,000 wish alumni.

Make AWish.
i THE OLIVIA COLLEEN @8
STARBLAZER

AWARD

&

Make AWish.
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STARBLAZER

AWARD

The Award Founders:
Jim and Colleen

s Clark madea $1

N million gift to create
a Starblazer Award in
honor of their granddaughter, Olivia.
Deeply inspired by the impact of her
wish, the Clarks’ transformational
contribution in June 2025 helped

launch the program and bring the life-
changing joy of a wish to more children
and families.

The Award Founder:
The John Dawson
Foundation celebrates
wish alumni who carry
forward his spirit
through meaningful contributions in
their communities. With values rooted
in memorable experiences, community,
theater, sports and family, his legacy
lives on through life-changing wishes
made possible by his Foundation.

The Award Honoree: In 2019,
Danielle wished to build a well
in Africa, an experience she

\‘f# believes helped bring clean

water to thousands. Her life-
giving wish provided hope during her journey
with lymphoma and inspired a lifelong
commitment to service. Today, Danielleis a
hospital outreach specialist, delivering
therapeutic recreation to pediatric patients.
She remains deeply connected to the Ugandan
community impacted by her wish and
continues to share her wish story on local and
national platforms.

The Award Honoree: In 1988,
David wished to meet the
President after being
diagnosed with leukemia at

17 - an experience he credits
with bringing his family connection and
normalcy. He went on to build a career in
securities regulation, retiring after a second
cancer diagnosis in 2023. Today, David
volunteers weekly with his local Make-A-Wish
chapter and cancer center. Inspired by his
own wish-granting volunteers, he’s helped
grant more than 100 wishes while also
contributing financially.



The Clarks’ Lasting
Impact Following
Granddaughter’s Wish

When Jim and Colleen Clark watched their granddaughter Olivia’s wish come true,
they witnessed more than a joyful moment - they saw a part of her childhood
return.

Oliviawas just 2 years old when she faced a tumor. Like many families, the Clarks
experienced the fear and uncertainty that comes with a child’s critical iliness. But
during her wish, they saw Olivia light up with a renewed sense of hope and
imagination, where she could simply be a kid again.

“Giving people hope is
a very powerful thing
and Make-A-Wish

= doesitvery well.”

— Colleen Clark

Pictured: Colleen Clark holds
a photo of her grandaughter,
Olivia, on her wish day.

For Jim and Colleen, Olivia’s wish became a turning point. Motivated by the hope,
strength and inspiration they experienced during her wish, the Clarks made a
transformational $1 million gift to Make-A-Wish to help launch the Starblazer
Awards - a program that recognizes wish alumni who go on to make outstanding
contributions to society, inspired by the lasting impact of their wish.

“We decided to make a donation to Make-A-Wish just because they’re the right
people,” Jim said.

Through their generosity, the Clarks are helping ensure more children can
experience the same sense of hope and everlasting joy that changed their family,
while honoring their granddaughter through the Starblazer Award.

The Clarks represent a growing movement of grandparents whose personal
connection to a wish has transformed them into passionate advocates. Having
supported a grandchild through a critical iliness, they've seen firsthand how a wish
can be transformative, serving as a catalyst for renewed strength and
encouragement for families.

WAYS DONORS
CAN GROW
THEIR IMPACT

1. Multi-Year Commitments

Multi-year commitments allow
Make-A-Wish to make financial
plans and schedule more wishes.

2. Establish an Endowment
Endowments make an impact
forever and are a great way to
honor a loved one. They also help
provide Make-A-Wish with a
more sustainable future.

3. Establish a Gift Match Fund
Gift matching funds utilized
through mini-campaigns help
renew and recruit donors to

the mission.

4. Include Make-A-Wish in
Estate Plans

Bequests and other gift vehicles
create donor legacies and provide
critical wish-granting resources.

5. Start a Conversation
Make-A-Wish would love to
engage with you regarding your
philanthropic goals and the
funding needs of our mission. To
learn more about how your
donation can have a lifelong
impact, email Brian Powell, Senior
Director of Leadership and
Planned Giving, at
bpowell@wish.org.




A Legacy of Wishes

WHY SHARING YOUR
ESTATE PLAN MATTERS

Recently, we learned that a longtime donor had quietly
included Make-A-Wish in his estate. He wasn’t a wealthy man,
nor was his gift one that would make headlines. But it was
heartfelt, meaningful and it will help grant life-changing wishes
for children who need hope the most.

We are deeply grateful whenever Make-A-Wish is
remembered in this special way. Yet learning of his gift only
after his passing was bittersweet.

Because we never had the chance to thank him.

If you have already included Make-A-Wish in your estate plans,
we would be honored to know. Sharing your intentions is never
about obligation or additional contact - it’s simply our
opportunity to express gratitude and welcome you into our
Legacy of Wishes® Society.

GIVE THE GIFT OF JOY FOR

Year after year, we continue to be humbled when we hear from
donors that have chosen to include Make-A-Wish in their estate
plans, either through bequests or beneficiary designations.
More than $10 million was raised through planned giving
vehicles in FY25.

Thank you to each donor that has established a legacy

of hope - ensuring future generations of children will
receive the hope, joy and strength needed to fight their
critical illnesses. By sharing your philanthropic intentions
today, you help Make-A-Wish better prepare for the
future as we work to secure the vital resources needed
to offer rejuvenating wishes to every eligible child.

2,361 5,526

Gifts of $25,000 Gifts from charitable
or greater foundations

More than 550 individuals
and families across the country
have let us know that they have
included a future gift to Make-A-Wish
through a will, revocable trust, life

insurance policy, retirement plan or charitable
trust. Each of these commitments ensures that wish kids will
continue to experience joy, strength and hope for years to come.

If you have made such a gift - or would like to - please consider
visiting us at plannedgiving.wish.org/giving-docs. By raising your
hand today, you help guarantee that your legacy includes granting
wishes for tomorrow’s children.

WISH KIDS TODAY

Considering your own legacy gift? With one simple
sentence, you can join others by giving through your will
or living trust. Sample unrestricted bequest language:

“| give the sum of $ % to the
Make-A-Wish Foundation of America
[Chapter], 1702 E. Highland Ave.,
Suite 400, Phoenix, AZ 85016
[or Chapter Address], Tax ID
86-0481941 [or Chapter Tax ID],
to be used or disposed of as

or

its Board of Directors deems
appropriate in its sole discretion.”

I wish to be a

823

paleontologist
Stock and Eero, 9
IRA Gifts leukemia
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“Lucy’s medical team saved her life.
Make-A-Wish saved our spirits.”

- Katie, Wish Mom
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	I wish to be a paleontologist
	leukemia



	A child makes a wish.
	YOU MAKE THE DIFFERENCE.
	In fiscal year 2025, Make-A-Wish® granted 15,743 life-changing wishes for children with critical illnesses nationwide. Each wish reflects the strength of our community and the enduring trust families place in our organization.
	Make-A-Wish continues to be the No. 1 Most Trusted Nonprofit Operating Locally Across 50 States*, an achievement made possible by your commitment and belief in our mission. The accomplishments highlighted in this report speak to our collective dedication, and we extend our deepest gratitude to you for helping bring hope and joy to wish kids and their families.
	We were also thrilled to launch the Starblazer Awards, which honor wish alumni who exemplify the lasting power of a wish. Each year, the awards will recognize individuals who, moved by the life-changing experience of their wish, are now making a meaningful difference in the world – through service, leadership, innovation, philanthropy or community impact. This program creates a unique legacy opportunity for donors to celebrate these remarkable wish alumni, while helping fuel the mission that shaped their journeys. Learn more about these inspiring awards on Page 16.
	April 2025 marked the second year of WishMakers Wanted – a global, national and local initiative designed to invite more WishMakers into our mission and experience the ripple effect of a wish, as its impact extends far beyond the child. Together, we strengthen families, uplift communities and inspire everyone a wish touches. More details on this exciting campaign can be found on Page 6.
	Make-A-Wish welcomed several national corporate partners into the fold, including Chase, Nature’s Own and Teleflora, who have already shown amazing dedication to our mission. Read more about our incredible corporate partnerships on Pages 8-12.
	We also made meaningful progress in strengthening our culture of belonging across the enterprise. With the completion of Phase 2 of our Belonging & CommUNITY Assessment, we engaged a diverse set of stakeholders, including employees, wish families, volunteers and board members. Participation exceeded expectations and provided a comprehensive baseline of our practices, policies and culture. These insights will directly inform our future strategies toward an inclusive, supportive environment for all those connected to our mission, as we look ahead to Vision 2030.
	Make-A-Wish continues to thrive because of your belief in the power of a wish. Your generosity
	fuels remarkable moments for children and families, and your partnership propels us toward even
	greater impact. As we look ahead, we remain steadfast in our commitment to creating life-
	changing wishes for every eligible child.
	On behalf of myself, our National Board of Directors, and the entire Make-A-Wish America
	team, thank you for the vital role you play in bringing these life-changing wishes to life.
	Leslie Motter
	President and CEO, Make-A-Wish America



	15,743
	I wish to go
	to Hawaii
	Soraya, 9
	neuromuscular disorder

	I wish to be a firefighter
	Jayce, 4
	MAKE‑A‑WISH FOUNDATION®

	Financials
	National Office Only
	Total Revenue:
	$232.83M
	$226.79M
	Total Expenses:
	Total Net Assets:

	$85.47M
	Program Services
	Fundraising
	Management and General

	$107.38M
	$22.01M
	$23.96M

	Combined Enterprise
	$538.96M $513.11M
	Total Revenue:
	Total Expenses:
	Total Net Assets:

	$608.80M
	Program Services
	Fundraising
	Management and General

	$287.9M
	$260M
	$24.97M $0.44M $2.5M

	$81.9M $69.07M

	Your Support By the Numbers
	123%
	Revenue Goal Achieved

	5.4 Million+
	supporters reached
	7 Million
	Social Reach
	11,000+
	Media Mentions

	32 Million
	Media Impressions



	What is a
	A WishMaker
	is anyone who 
	takes action
	for wish kids 


	WishMaker
	TOUR AND MOSAIC
	The WishMaker Mosaic is a powerful visual representation of the community of WishMakers, who create something far greater than themselves when they come together to grant a wish.


	New partnerships.
	LIFE‑CHANGING OPPORTUNITIES.
	At Make-A-Wish, we believe every wish granted delivers hope, strength and joy to a child at a time when they need it most. Yet for every wish that comes true, two more children are still waiting. That reality underscores the vital role our corporate partners play in advancing our mission. Their support helps ensure children with critical illnesses across the country can experience the life-changing impact of a wish.
	In fiscal year 2025, we were proud to welcome a new group of corporate partners into the Make-A-Wish family. Their generosity and shared commitment are helping move us closer to a future where every eligible child’s wish is granted. We are grateful for their partnership and look forward to working together to create even more meaningful, joy-filled wish experiences for children and families nationwide.
	partnership@wish.org.



	SPECIAL THANKS TO OUR VALUED CORPORATE PARTNERS
	Mission  Champion - $5  Million+
	Wish Champion - $1 Million+
	Signature Wish Partners - $500,000+
	Official Wish Partners — $250,000+
	Supporting Wish Partners — $100,000+

	Snapshots
	OF OUTSTANDING CORPORATE SUPPORT
	Our corporate partners know that a wish is more than a moment – it’s a turning point that restores hope, joy and a sense of childhood for children with critical illnesses. These partnerships make it possible for us to continue delivering life-changing wish experiences every day. As we look back on fiscal year 2025, we extend our deepest appreciation to each of our corporate partners for their steadfast commitment to the Make-A-Wish mission. We’re proud to spotlight the extraordinary impact made by several of our leading partners: Disney, Fanatics, Subaru and Chase, as well as our stellar airline partners: Allegiant, American Airlines, Delta, Southwest and United.
	Mission Champion — $5 Million+
	In fiscal year 2025, Disney and Make-A-Wish strengthened their long-standing relationship, with Disney's support surpassing $30 million, helping grant nearly 7,000 life-changing Disney wishes for children with critical illnesses.
	As the world's largest wish-granting partner, Disney plays a pivotal role in bringing thousands of Make-A-Wish experiences to life each year. Last year, that commitment was reflected in the scale and variety of wish opportunities made possible across Disney destinations and beyond. At Walt Disney World® Resort, nearly 6,500 wishes were granted. Disneyland® Resort doubled its in-kind support to more than $5 million. Both Aulani, A Disney Resort &
	Spa, and Disney Cruise® Line provided nearly $1 million each in cash savings through in-kind donations and discounted rates.
	Disney also created exceptional wish moments throughout the
	year, such as "Blaze Your Path," an immersive "Star Wars" experience at Disneyland® for 15 wish families. Disney helped grant five life-changing wishes to meet Dwayne Johnson at the "Moana 2" premiere in Hawaii, as well, complete with VIP access, a stay at Aulani, a special luau, sunrise photos and special visits with Leslie Motter, Make-A-Wish CEO; Josh D'Amaro, Chairperson of Walt Disney Parks and Resorts and member of the Make-A-Wish America National Board; and Bob Iger, Disney CEO.
	The Walt Disney Company also celebrated World Wish Month® and World Wish Day® in April. Disney and ABC kicked off the month by hosting Make-A-Wish at "Good Morning America”'s Times Square Studios in New York City, featuring the WishMakers Wanted campaign on the “GMA" jumbotron for a full hour. ESPN spotlighted two wish kids who announced NFL Draft picks, while "GMA" celebrated Disney's Week of Wishes — highlighting wish kids meeting Luke Bryan and Sebastian Stan, Justice's transformation into a Disney princess, and the first-ever wish stories to come true aboard Disney Cruise Line's "Disney Wish."
	And the magic didn't stop there. Nearly 50 wish children enjoyed custom dresses, tiara crafting, private fireworks, a royal ball and princess meet-and-greets at the Once Upon A Wish Party at Walt Disney World Resort. Plus, Disney supported World Wish Month by
	donating a red-carpet experience for the "Freakier Friday" premiere.
	All of these life-changing moments led to a significant milestone in FY25 that captured the heart of Disney's wish-granting legacy. Disney and Make-A-Wish celebrated Disney's 170,000th wish, granted during Disneyland's 70th Anniversary. Wish kid Madison enjoyed a day with Walt Disney Imagineering, special surprises and a moment of recognition during the anniversary cavalcade with Leslie Motter and Josh D'Amaro. ESPN continued its deep storytelling impact through ESPN’s "My Wish" series on SportsCenter and the Spanish-language "Mi Deseo" special on ESPN Deportes.
	The powerful storytelling continued as ESPN also made Logan's wish to be a sports broadcaster come true by hosting him at the Cotton Bowl. There, he met the College GameDay crew and watched part of the game from the broadcast booth alongside Kirk Herbstreit and Chris Fowler - a truly unforgettable experience. Thank you to the entire Disney family for these tremendous efforts in moving our mission forward. Your partnership and dedication is giving children with critical illnesses renewed energy and strength, bringing families closer together and uniting entire communitiesall through the power of a wish.
	I wish to meet the Imagineers

	Madison,  13



	As the Official Sports Partner of Make-A-Wish, Fanatics continued to make an extraordinary impact for wish kids in fiscal year 2025. Throughout the year, Fanatics helped support 434 life-changing sports wishes – bringing together funding, exclusive fan gear, in-venue shopping experiences, custom trading cards, athlete meet-and-greets and one-of-a-kind access at Fanatics-hosted events.
	The reach of this partnership was felt from coast to coast. In New York City, Fanatics and Make-A-Wish granted the very first wish to attend Fanatics Fest, where wish kid Tanner experienced a weekend-long VIP celebration at the Javits Center. From behind-the-scenes access to unforgettable athlete encounters, the experience delivered the kind of excitement only sports can create. In Los Angeles, Fanatics partnered with Make-A-Wish and the World Champion Los Angeles Dodgers to host a second-annual group wish experience. Seven wish kids and their families came together for a shared celebration that created memories to last a lifetime.
	Beyond the wish experiences
	themselves, Fanatics helped
	amplify these powerful stories
	on social platforms as well as through
	local and national media outlets. Together,
	these efforts generated more than 500,000
	social engagements, 15 million impressions across social platforms and more than 300 million earned media impressions nationwide.
	The true measure of Fanatics’ impact is felt most deeply by wish families. As wish mom Elizabeth shared, “When people you’ve never met come together to do something beyond your wildest dreams – to make you feel seen and loved – it feels like the rescue team has arrived. You helped put our family back on track. Thank you!” Fanatics’ unwavering dedication truly transforms lives.
	For the 14th consecutive year, Make-A-Wish was honored to be selected as one of four national charity partners of the Subaru Share The Love® Event. Between Nov. 20, 2024, and Jan. 2, 2025, Subaru and its retailers raised more than $3.1 million to help grant wishes for children with critical illnesses.
	Throughout the event, Subaru retailers across the country hosted personalized wish engagements for local wish kids. Each experience was thoughtfully designed around the child’s wish
	and included favorite foods, special activities and meaningful moments shared with family and community.
	Subaru’s impact extends far beyond financial contributions. Their commitment fosters connection, compassion and community – bringing hope and joy to children and families when they need it most. Since 2011, Subaru has donated more than $38 million to Make-A-Wish, helping grant more than 3,900 wishes nationwide.
	We extend our heartfelt thanks to the Subaru team and retailers for their continued dedication and for the extraordinary care they bring to every wish experience.
	In fiscal year 2025, Chase renewed and expanded its commitment to helping Make-A-Wish grant travel wishes for children with critical illnesses. During the year, Chase donated more than $3 million in Chase Ultimate Rewards points and cash, supporting unforgettable travel wishes such as Rhaelyn’s journey to Alaska, where she experienced the Northern Lights and dog sledding. Make-A-Wish also continues to participate in Chase’s Pay Yourself Back feature, where eligible cardmembers can join in the mission by donating at wish.org/chase, then redeem Ultimate Rewards for the value of the donation by using Pay Yourself Back through the Ultimate Rewards portal. Since the partnership began in March 2024, more than 720 wish kids have traveled to their
	life-changing wish
	experiences with
	support from Chase
	Ultimate Rewards points.
	Chase’s continued
	investment helps fuel travel
	wishes that deliver hope, strength
	and joy to wish kids across the country.
	By believing in both the power of travel and the transformative impact of a wish, Chase is helping to create life-changing wishes for
	children. We are grateful to continue this partnership and grant more travel wishes together.

	Flights of Joy
	A SPECIAL THANKS TO OUR AIRLINE PARTNERS: ALLEGIANT, AMERICAN AIRLINES, DELTA, SOUTHWEST AND UNITED
	Make-A-Wish is deeply grateful to Allegiant, American Airlines, Delta, Southwest and United for their extraordinary support of wish kids and their families. These airline partners consistently go above and beyond to help make travel wishes possible when wish families need it most.
	More than 75% of all wishes involve travel, and airfare represents the single largest expense associated with those wishes. Each year, Make-A-Wish requires more than 3.2 billion airline miles to meet this need.
	Our airline partners support the mission in a variety of impactful ways, including corporate and customer-donated miles or points, employee-led wish engagements, cause-marketing campaigns, monetary contributions and other in-kind travel support.
	Because of their generosity, Make-A-Wish is able to create life-changing wishes for children with critical illnesses – experiences filled with hope, joy and lasting memories for wish kids like Kael. We are proud to continue these partnerships and look forward to granting even more wishes together.
	I wish to be a pilot
	blood disorder



	Peer-to-Peer
	POWERED BY WISHMAKERS. CREATING LASTING IMPACT.
	Granting wishes is never a solo effort. It’s powered by people –
	WishMakers – coming together. Make-A-Wish peer-to-peer fundraisers
	are a driving force behind that collective impact. Individuals, teams,
	organizations and companies activate their personal networks with
	enthusiasm and heart, transforming creativity, connection and friendly
	competition into real-world support for wish kids.
	Year after year, these fundraisers show what’s possible when passion meets purpose.
	Their commitment not only raises critical funds; it builds community, strengthens our
	mission and helps deliver life-changing wishes to children with critical illnesses.


	Since 2002, Chi Omega, the largest women’s fraternal organization in the world,
	has been a dedicated and influential partner of Make-A-Wish. Built on shared values
	of service, compassion and leadership, this long-standing partnership continues to grow in
	both reach and impact.
	During the 2024–2025 academic year, Chi Omega chapters across the country raised a record-breaking $3.4 million, surpassing the previous year’s total and marking a major milestone in the partnership. This achievement also helped propel Chi Omega past $40 million in cumulative fundraising since the national partnership began more than 20 years ago – an extraordinary testament to the collective power of its members.
	Through fundraising, volunteering and direct engagement with wish families, Chi Omega members witness firsthand the hope and joy a wish can provide. These experiences resonate deeply with Chi Omega’s values of personal integrity, community involvement and service to others, while offering members meaningful opportunities to lead with purpose.
	Chi Omega’s partnership with Make-A-Wish demonstrates the profound impact collegiate organizations can have when they unite around a shared mission. As the partnership continues to evolve, so does its reach – bringing renewed hope to children with critical illnesses and inspiring members to be lifelong advocates for wish-granting.
	Since 2003, the NCAA Division II Make-A-Wish program has brought together
	Division II schools, student-athletes, staff, alumni and supporters with a powerful goal:
	help grant wishes for children with critical illnesses.
	Through this nationwide effort, Division II has contributed more than $7 million to Make-A-Wish, helping create hundreds of life-changing wishes. In the 2024–2025 academic year alone, the program raised nearly $270,000 – a significant increase over the previous year that reflects renewed momentum and a growing commitment to wish-granting across the Division.
	Every dollar raised represents more than financial support; it helps deliver hope, joy and lasting memories for wish kids and their families. By uniting athletics, service and community, the Division II Make-A-Wish program continues to demonstrate how teamwork extends far beyond the field.
	We are proud to recognize this partnership as part of our broader commitment to community engagement and positive impact, showcasing the meaningful difference that can be made when compassionate people come together to support wish kids.
	Starblazer Awards
	was generated by the Starblazer Awards in its inaugural year, delivering essential revenue to support both Make-A-Wish America and chapters.
	$4 million
	enterprise-wide
	The Award Founders:
	The Award Founder:


	The Clarks’ Lasting Impact Following Granddaughter’s Wish
	“Giving people hope is a very powerful thing and Make-A-Wish does it very well.”
	– Colleen Clark

	WAYS DONORS CAN GROW THEIR IMPACT
	1.    Multi-Year Commitments
	Multi-year commitments allow Make-A-Wish to make financial plans and schedule more wishes.

	2.    Establish an Endowment
	Endowments make an impact forever and are a great way to honor a loved one. They also help provide Make-A-Wish with a more sustainable future.

	3.    Establish a Gift Match Fund
	Gift matching funds utilized through mini-campaigns help renew and recruit donors to
	the mission.

	4.    Include Make-A-Wish in Estate Plans
	Bequests and other gift vehicles create donor legacies and provide critical wish-granting resources.

	5.    Start a Conversation
	Make-A-Wish would love to engage with you regarding your philanthropic goals and the funding needs of our mission. To learn more about how your donation can have a lifelong impact, email Brian Powell, Senior Director of Leadership and Planned Giving, at bpowell@wish.org.



	A Legacy of Wishes
	WHY SHARING YOUR ESTATE PLAN MATTERS
	Recently, we learned that a longtime donor had quietly included Make-A-Wish in his estate. He wasn’t a wealthy man, nor was his gift one that would make headlines. But it was heartfelt, meaningful and it will help grant life-changing wishes for children who need hope the most.
	We are deeply grateful whenever Make-A-Wish is remembered in this special way. Yet learning of his gift only after his passing was bittersweet.
	Because we never had the chance to thank him.
	If you have already included Make-A-Wish in your estate plans, we would be honored to know. Sharing your intentions is never about obligation or additional contact – it’s simply our opportunity to express gratitude and welcome you into our Legacy of Wishes® Society.
	More than 550 individuals
	and families across the country
	have let us know that they have
	included a future gift to Make-A-Wish
	through a will, revocable trust, life
	insurance policy,  retirement plan or charitable
	trust. Each of these commitments ensures that wish kids will continue to experience joy, strength and hope for years to come.
	If you have made such a gift – or would like to – please consider visiting us at plannedgiving.wish.org/giving-docs. By raising your hand today, you help guarantee that your legacy includes granting wishes for tomorrow’s children.


	GIVE THE GIFT OF JOY FOR WISH KIDS TODAY
	Year after year, we continue to be humbled when we hear from donors that have chosen to include Make-A-Wish in their estate plans, either through bequests or beneficiary designations. More than $10 million was raised through planned giving vehicles in FY25.
	Thank you to each donor that has established a legacy
	of hope – ensuring future generations of children will
	receive the hope, joy and strength needed to fight their
	critical illnesses. By sharing your philanthropic intentions
	today, you help Make-A-Wish better prepare for the
	future as we work to secure the vital resources needed
	to offer rejuvenating wishes to every eligible child.
	Considering your own legacy gift? With one simple sentence, you can join others by giving through your will or living trust. Sample unrestricted bequest language:
	“I give the sum of $ 
	or
	% to the
	Make‑A‑Wish Foundation of America 
	[Chapter], 1702 E. Highland Ave., 
	Suite 400, Phoenix, AZ 85016 
	[or Chapter Address], Tax ID 
	86‑0481941 [or Chapter Tax ID], 
	to be used or disposed of as 
	its Board of Directors deems 
	appropriate in its sole discretion.”

	2,361
	Gifts of $25,000 or greater

	5,526
	Gifts from charitable foundations

	823
	Stock and
	IRA Gifts
	I wish to be a paleontologist
	leukemia
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	“Lucy’s medical team saved her life.
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